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Technology Roadmapping for an Emerging Small Software Business
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Abstract

This paper presents the study of technology roadmapping for an emerging small business. The
study applies technology roadmapping approach through an in-depth interview with the executive and
management team to analyze and develop a technology roadmap for the case study firm. The result of
the technology roadmapping analysis presents the clear linkage among market opportunities, products,
and technologies needed to be developed. Through the post roadmapping process audit, the management
mentioned that with the roadmap, they were able to clearly communicate the future plan with the team and

could also effectively allocate the limited resources.
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waluladidlumeninuaznisay  seidagusing
Unf viednirfiananisaily Asnsnsaviulgdnae
naznuranfusila laniansaaiangalau v3s
weluladlafigaeinidwsss nunulv dewa
T simmwaznsdnduladulyeenefiszuy  wasdl
famefidaau Bnamiulddadn uiduussmaue
dndliAalva Asiunsadariumuiitinieniswamn
malulafdf msuussmvesauiadld  wazilyldou
1glsisefuussmiifiaualng aansoaiionuIne
maauaznagns ATuusEmle wanldldodned
Use8nSnwiduiaenu

5. MINTINNALNTEUIUNMTIALALTEIMS
aswaumalulad
miﬁnmﬁ‘lﬁﬁummﬁﬁjn%msu%ﬁmﬁ'gazi'm b
ATIEBULALAATIENALABLLO N SA Ny 3
seay lGud dau senine war vde ynsAnenddy
waTRRILAR LU N SR mAluTaE
“Aasuliiiesamrsae I ldlaasous”
ADUNIININIIANEN ﬁu’%miﬁ’maoﬁ‘lﬁmm
Fanfialun1sfneifonasWaniunuiitnienis

Warunnalulad fanudaiuluiuiniedediuly

1%
v A

PFUAUUIN

ee

a a

fuffiazlfarnusaufislun1s@nmsnive
wifafiandadndunisvindionnsfne  wazdils
aansmsnidldase

“yrauled mdowdunslhiiunmnieg sl
Wiudailgealn”

s:mﬂw‘hmiﬁnmwmﬁﬁu’%vmﬁu’oamL%uLﬁu
wamsuazAniiflemalumshanyszgndldanndu
wazUselemilunsidodunsamuiiligus
Tlahfisafion1sfine  widndunfvsslemismsy
fusvnstunisidioyasineg nAadiaTIEd uaziiie
nssnfulanauumnaluladiiaWauindnsudve
DIANITLAZFTIDIANTLEY

“$19 Iiwpednsnouasireziuuyyil”

N&IINNTFATLRLAEIMe NIRRT AlulaE
usvnsiviruadia uasdanadilanndedu s
asevtindennsd wazysslemidlgannisiama
wHuAmInIWRmaluladuaeusEm

Taedaulnal fudmsmiayaaamluiyusnein
vsEmawelnel (Big firm) wihiduiiesldsuyselam
InmsTaruauiimemsiamelulad Snite
Tunavdesldninensangng miwen uazdes
amu’lumﬁmﬁﬁ WARINNITANEINLIN 1199090
wuT e svamwmalulad asnsavianlEamn
wardaviousEnruna&n (Small firm) iausEmd
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\ioiAnlnal (Emerging firm) viafinglugnaivnsu
sondwasilduazaasmnsandus duldusclomian
nM3daviwwuiinensiamalulaguas a0
Wl fwdaiudeguinsidaiuieanudud
Tumsamu Uselomiiilésy uazmszmindendnn
PR TR I I SRR P RTINS ToN
UM

6. a3

navavuauimemstanmalulad iy ol
fisdegaoszns Ae

1. Yselumidunisusvsdaniswmaluladuas
uianssa nandelassulng fusmsvdeyaaainly
fiynsavihuisnaualvy (Big firm) windudias g3y
Yszlamianmsdaviunuiitmsnsiannelulad
é‘nﬁy’ﬂumiﬁﬁﬁaﬂﬁmé’wmnsmnnnﬁwmﬂmu AL
Fovasnulun1sdarin udennsfnemudn n1sde
Muwuiimentsimunalulad aaunsasanldy
Wauasdaviiausemauiadn (Small firm) wie
vitfiainlvsl (Emerging firm) ldussleziuay
aansai Uil uhendu

2. YslomiiiAndulugasmnssuinn @ msih
rwnuAInen1swaumaluladluld  viaTs
vsimiiaglugasmnssuldifunwassgnamnssu
Frgasrunssunaluiagiuiiuediels wualifs
wazfirnivaziduadnels annsfnsrdasiesy
snwweden denaliiiniladeduinReunididn d
visnieglugaamnisn wiseylugaamnysui
isadiasasfidusaniulunisvauiainnszuiunis
ApTsiiiadu folugunswamaluladuazms
Wntfsriaeiemanalulad  deldiAnnswamnaging
fafu LLa::w%cyLﬁﬂmamoﬁuﬂaﬁy’aqmmmﬁu
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