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Behavior Intention of E-Ticket System of
Public Transportation System Users

David Makarapong' and Prattana Punnakitikashem?
Mahidol University, Vipawadee Rangsit Road, Phayathai, Bangkok 10400

Abstract

The purpose of this study was to investigate factors affecting the intention to use
Bus-E Ticket System in Bangkok Metropolitan Region for Bangkok Mass Transit Authority (BMTA),
with the hope to help provide guideline for responsible organizations to create a policy to improve
service quality to satisfy bus passengers. Technology acceptance model (TAM) was adopted as
a framework for the research. Eight variables derived from the literature review were used as
external variables in the TAM. The research methodology included field study survey in Bangkok
Metropolitan Region. Four hundredpaper-based questionnaires were distributed in many areas of
Bangkok to capture a wide range of target groups, including public transportation system passen-
gers along bus routes, boat routes, MRT underground train station, BTS skytrain station and other
public transportation. The results indicated that social influence (SI), attitude toward usefulness
(AU) and facilitating condition (FC) were the factors influencing the adoption of Bus E-ticket
intention in Bangkok Metropolitan Region for Bangkok Mass Transit Authority.

Keywords : Bus E-Ticket Card / Bus E-Ticket System / Technology Acceptance /
Behavior Intention
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